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[From Editor—in—Chief]

What’ s Nikkei Gaming?

The days when games were thought of as only for children or a niche
group of serious gamers are long gone. Gaming has become daily
entertainment for all ages and types of users.

The business model now includes events, merchandise, esports, and
streaming.

Other industries are also engaging with gaming communities.

Gaming is now a global business and culture.

Editor-in-Chief
Nikkei Gaming was launched in July 2025 to deliver business— Aya Hirano
oriented game information.



[Media Outline]

Overview of Nikkei Gaming

Launched in July 2025
BWebsite https://xtrend.nikkei.com/sp/gaming/

- 3-5 articles/week, mostly free

- Covers trends from business, tech, consumer, and marketing perspectives
- Articles available in English via Al translation(planned)

BNewsletter

- Sending out every Friday to registered members

BSNS

- Posts in Japanese, English, and Chinese(planned)

- X (@NIKKEIGaming)


https://xtrend.nikkei.com/sp/gaming/

[TARGET]
Target Audience

The latest information delivered to:

B Gaming industry professionals

B Non-gaming industry professionals (consumer goods, food,
retail, real estate, services)

B Business professionals interested in gaming



[CONTENTS] | | |
Domestic and international trends

from business, tech, consumer and marketing perspectives

1. 2. 3. 4,

Business strategies of Strategies of general Interviews with industry Exclusive interviews with
gaming/esports companies incorporating figures and creators overseas executives
companies gaming/esports

5. 6. 7.

Global gaming market Photo reports from Multilingual content via
data analysis international events Al translation (planned)




[CONTENTS]

Expanding and Evolving
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Advertising Menu

Two article-based tie-up (Advertorial) menus:

1) ['Original Tie-up] — High design flexibility and visual impact

2) ['Native Tie-up] — Same appearance as editorial articles

Promote your services and strengths to Nikkei Gaming readers



1. Original Tie—up (Nikkei Gaming Special)

Original design alignhed with media tone

High flexibility in design and structure

<Includes:>
— Article—based ad on Nikkei Gaming Special

— 4—weeks traffic—driver promotion
— Estimated 2,000-3,000 PV
Content: ~ 3,000 characters, 2—-3 images

Fee: ¥ 3,000,000 .

*¢Includes interview, writing, photography, and

production
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1. Original Tie—up (Nikkei Gaming Special)
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2. Native Tie—up (Nikkei Gaming Native)

Same design as editorial content

<Includes:>

Title includes [PR]; advertiser’ s name required
— 4—week traffic—driver promotion

— Exposure in New Arrivals and one SNS post
— Estimated 3,000 PV

Content: ~3,000 characters, 2—-3 images

Fee: ¥ 3,500,000 .ci

*¢Includes interview, writing, photography, and
production
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Special Promotion
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B[ Billboard] and [ Rectangle] banner ads
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Contact

From overseas

i-sales@nikkeibp.co.jp

From Japan

nxr-ad@nikkeibp.co.jp
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