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Greetings from the Publisher

A must-read for CEOs.

Media in pursuit of innovation

Circulation

3 principles of Nikkei Business 1 4 6 O O O
’

Provide information helpful for decision making to executives

and business leaders to deepen our readers’ knowledge VV eb memberShip

2 ; 2 @ ©
In-depth content that digs deeper with a unique ll
perspective you can only read in Nikkei Business O ml lon

An economic media helpful for business

Support our readers’ futures by reporting the worldwide market
direction and the latest business trends ° %

Publisher of Nikkei Business: Takeshi Matsui




A trusted business magazine that gets to the heart of management
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Frequency of publication: Weekly
Annual subscription: 28,050 yen (50 issues)
Circulation: 146,498 (Japan ABC Jan-Dec 2023)

5 main policies for content creation

W N

Know excellent leadership

Consider the ideal of decision-making and leadership through interviews
and contributions from executives who have achieved bold innovations.

Case studies on leading companies
Learn about diverse management models through the inside stories of

companies in the spotlight and companies that built unique growth platforms.

Global perspective

Gain insights on cutting edge management studies through contributions
from experts throughout the world,in addition to timely articles
from overseas bureaus and affiliated foreign media.

Pursue expertise

Our staff writers and outside experts, in fields such as human capital and
accounting, dig deep into the issues that have a major impact

oh management.

Look beyond the dynamism
Constantly track new technologies and innovation trends to see how they
will change industries and competitive conditions.

Nikkei Business Editor-in-Chief
Shinichiro Kumano

Nikkei Business Editor-in-Chief :

Shinichiro Kumano




The Strengths of Nikkei Business in Numbers

The most read media
by business leaders

Readers at the department
manager level and above

538.5.

Expanding possibilities for large
scale projects and negotiations

Reading status in companies
with 1,000 or more employees

40.0.

O Access to corporate
8@% decision makers

Ratio of final approvers and
de facto decision makers

45.2.

As a group that drives
the Japanese economy

Annual household income of
10M Yen or more

51.0.

[Reader Survey Summary]

B Survey target: Nikkei Business subscribers, Nikkei Business Digital Edition registered members and paid members
W Survey period: July 17 - 24, 2024 = Survey method: email notification, online survey
W Valid responses: 916 ™ Survey implemented by: Nikkei BP / Nikkei BP Consulting
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Deep analysis and a
unique perspective

Ratio of business person using
Nikkei Business more than other media

76.0.
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[ Subscribers profile ]

SCEGIGEETIOENGLE Roughly half fzmng:jmgn / EEHNBECEL A TUCEETEGESE  Important source of information for business Ieaders/

/ /

Can learn about the latest business trends 82.4%
Online only Magazine + online Can read information from a wide range of genres 54.9%
(y 53 5 (y Interviews with executives and famous people
46 .5 (0] . (0] are helpful for my company or work 45.6%
Can obtain information helpful for my job 41.2%

Useful articles on case studies for my company’ s risk management,

such as in-depth examination 39.8%
Can understand the actions and trends of other companies in my industry 31.9%
RTRPE o | Can obtain knowledge on management and administration 31.9%
;_:- -5 Useful for improving job skills 25.7%
T olr==ix o DR Easy to understand Q&A and explanations of issues in the spotlight 25.0%
Useful for business discussions 19.7%

121V /RTRA

15RFAAR EEONAT

wéﬂ‘

% Source: Nikkei Business reader survey, July 2024 4
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[ Subscribers profile ]

. . . . Supports business in a . . Achi hich engagement with d
The perception of Nikkei Business trustworthy, practical manner / Media trustworthiness chieves Nig gag with readers /

/
Helpful for business 76.9% Nikkei Business [N 76.0%
_ Weekly Toyo Keizai 14.8%
Understand economic trends 62.5%
Diamond Weekly 13.1%
Trustworthy 61.3% PRESIDENT 9.8%
Contains more in-depth content 50.0% Other magazines 5.3%

than a newspaper

The Economist Weekly 2.7%

Has a long history 28.9%
Read by company executives and directors 26.9% Second highest trustworthiness
rustworthin medi e
ustworthiness by media typ after newspapers /
Read by top business people 21.8% /
Ample content for bringing up 13.7%
during business negotiations 70 Newspapers 67.8%
Great topic of discussion 9.7% Magazines [ 516%
with business partners
_ _ Websites 32.4%
Has industry impact 8.8% ]
Seminars 25.4%
TV 23.7%
Trade shows 22.1%
Email magazines 12.7%
Radio and audio media 6.8%

% Source: Nikkei Business reader survey, July 2024 5
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[ Subscribers profile ]

About 60 % of readers view ads Y, High praise for ad practicality ,
/ /

Understand the latest products and services 47.7%
View often-------- 12.7% -
60.4% view often or sometimes . . oo Helpful for business 36.8%
View sometimes: - - 47.7%
0 Do not view often------ - 19.9% Familiarity with listed companies 19.5%
.4. /O Seldom view: -+ 13.9%
Not aware/not sure- - - - 5.8% Accurate, reliable content 19.5%
See ads not available in other media 17.7%
Adequate information 17.0%
. . behavi Advertising triggers
Ad viewing behavior roughly half of behavior / Can understand corporate philosophy or purpose 13.4%
/
Great topic of discussion with business partnersc and coworkers 1.6%
Took interested in advertiser 50.2% _
Unobtrusive 14.8%
Visited advertiser website 40.1%
Researched/inquired about product or service 26.4% None of the above 7.9%
Considered potential purchase of product or service 10.1%
Purchased product or service 6.5%
Introduced product or service to others 4.3%
None 19.1%

% Source: Nikkei Business reader survey, July 2024 6




[ Magazine reader profile ]

are core employees
Age Rough Iy ha If aged 40s anz 5)68 / Approximately 9 O% male /

O

/
VNSO SO O NSO RSO NS,
- 20s and under- - - - - -1.8% m (\P (\Q (\P (\P (\Q (\Q (\P ﬂ’]
50.8% s

Men: 89.8% Women: 10.2%

- Approx. 00 K e
Work location [t 7 29 G U / 3
at companies in metropolitan areas 3:..:

Executive, director, general manager class- - -39.0% Chugoku/ . .
; i A 5.0% Kinki

Department managerclass- -~~~ -~~~ 19.5% o5 13-
Leadership positions : 1 5 8% i

Position Section manager and above : 75 .6 % /

/

Section managerclass-- -~~~ 17.1%
84 6 0/ Team leader/chiefclass- -~~~ 9.0% .
° .':::::.' 2.6%
n O 11443331314 oo
G | loveeg: - -+ - 15.4% S%%0cee ..::::
eneral employees 5.1% :.:::.:.:: Ses s
::“:. Greater Tokyo
metropolitan area
Approx. 60% are department manager class or greater 2
14.7% H2.0x

% Source: Subscriber data as of July 2024
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[ Magazine reader profile ]

Number of employee 40% ‘V’J,{ﬁal"(%é ‘cl)vrorrr:(o?z r:r?mj;|rc>;g?spank7 Industry Readership from diverse industries and sectors /
/

/

Manufacturing 24.9%
Finance, securities, insurance, real estate 10.6%
L e 7% R 05
Over 1,000 )= Giglelereaceemenacns LS Information processing, system integration, 9
500-999------ oo 9.0% software and telecommunications 8.4%
40 O 0/ 1,000 - 4,999 """ 18.1% Consulting, accounting, and legal 71.3%
" 0 5,000-9,999------ 1.3% Construction 5.3%
10’000 or more- - -14.6% Food, pharmaceuticals, cosmetics 4.6%
Materials 3.6%
Education and learning support 2.9%
Broadcasting, advertising, publishing, mass media 2.6%
Civil servants (excluding teachers) 2.4%

of overall companies have sales of 0
Sales AppI’OX. 37% 100B Yen or more / Other Ul
/ 0 . A 3 5 o, Ofmoreare executives and
ccupation pprOX- Jo executive planners /

/ *Top 10 occupations

—_11nder BGR Yean- .- .- - - .. ...... (0}
Under 1B Yen - under 5B Yen 28'353 Executives, directors NG 31.0%
Over 100B Yen 5B Yen - under 30B Yen--------oooeeee e 16'353 Sales, sales promotion 14.2%
30B Yen - under 100B Yen---------ooee e 9.5% Administration, HR 7.0%
36 8(y 100B Yen - under 1T Yen------ - 22.9% E”g‘”eeg:‘cfg; deSigE 2(2);
.................. 0 ICe wWor 0%
= 0 1T Yen or more 13.9% Planning, research, marketing 5.5%
Private, non-profit organization, don't know 9.1% Executive planning Il 5.1%
Information processing, information systems 4.4%
R&D 4.4%
Finance, accounting 3.3%
Other 12.9%

* Source: Subscriber data as of July 2024 h VA
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Magazine reader profile [ Business attributes ]

- . Focus on digital transformation (DX), . High interest in
Challenges faced in business productivity, personnel, profitabilitV Reywords of personallinterest digital transformation /

/ /

Delay in DX 50.1% Artificial Intelligence (Al) 64.8%
Tareeshing mieeiERy 18.8% Digital transformation (DX) 51.6%
Data utilization 47.7%
Hiring and training 48.8% Business efficiency, cost reduction 42.4%
Increasing profitability, reducing costs 46.6 % Innovation (new technologies, new products and services) 41.2%
Human resource development, reskilling 39.1%
Labor shortage 38.1% Productivity improvement, RPA 35.4%
Expanding sales, share, strengthening sales 34.1% Work styles, diversity 34.5%
Employee engagement, well-being 31.6% _ Marketl_ng S
Creating innovation ) Information secuTlty 29.2%
(new business, product, service development) 30.8% Labor shortage, labor force decline 28.2%
Compliance, risk management 25.99 World affairs, politics, economy 27.8%
Health, medical 27.3%
Improving quality (products, services, technology) 22.9% Work-life balance 22 99,
Handling SDGs 21.5% loT 22.5%
Addressing environmental issues 19.6% Decarbonization, carbon n_eutra!ity Rfiki®
Investment, financing 19.7%
CS, customer satisfaction 19.6% Governance, risk management 19.2%
Company name recognition and brand improvement 16.3% Branding 18.3%
SDGs 17.4%
Handling globalization 15.0% Pension plans/household accounting 16.7%
Strengthening financial position, improving PBR 13.9% Customer satisfaction (CS) 16.2%
_ o _ Business transformation (BX) 13.9%
Business continuity, M&A, alliances 13.1% Regional develdhment 11.8%
Social contribution, CSR 11.2% Business continuity 10.6%

% Source: Nikkei Business reader survey, July 2024 9
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Magazine reader profile [ Business Attributes ]

Decision-making authority Approx. 45 % | DL U R VAR i A  Many readers are involved /
or more have decision-making authority

/ /

Gather and compare information on products and services _ 34.1%
Final approver .................. 17.4% ) ) . i
75.2% are deeply involved De-facto decision maker----- - - - 27.89% Propose adoption of products and services (internal, to superiors) _ 32.7%
Core member of deliberations - -30.0%
.2 % Offers opinions: - -« - -« v oo v 20.7% Not involved in adoption and operations 25.9%
NOt inVO|Ved at a” ........................ 41%
Involved in post-adoption operations 24.0%
Decide and approve products and services to adopt - 23.2%
Degree of DX progress Ef)c\:{)%t)al:i?sl-Eee DX as an important issue / Order the start of deliberations to adopt products and services - 20.2%
/ Involved in design and development when adopting 16.1%
55.3% have made no progress Adequate DrOSIESS: - o 2 5%

Partial progress ......................... 422%

0 Lack of progress in many areas- -42.5%

Almost nNo progress .............

% Source: Nikkei Business reader survey, July 2024 10




Household income BT, 50% earn 10M Yen or more /

Over 50%
earn 10M Yen or more

51.0%

Magazine reader profile [ Personal data ]

Types of financial assets

Under 6|\/| Yen ................ 223%
6M - under 10M Yen---------- 26.7%

10M - under 15M Yen--32.4%
15M - under 20M Yen--10.8%
20M Yen or more:- --- - - - 7.8%

. . 5 manage 10M Yen
Approxi 70 oot

/ *Savings and investments (excluding real estate)

68.6% 10M Yen or more

68.6%

5M - under 10M Yen----------- 17.9%
10M - under 30M Yen---------- 13.5%

10M - under 30M Yen:---27.8%
30M - under 50M Yen:---16.3%
50M - under 100M Yen- -14.5%
100M Yen or more:--- - -- 10.0%

Readers mainly own
Japanese stocks and mutual funds /

/

Japanese stocks

Ordinary savings and time deposits

Mutual funds, ETFs

Foreign stocks

Foreign savings and foreign currency MMFs
Gold and platinum reserves

Crypto assets (virtual currency)

JGBs and interest-bearing
bonds for retail investors

Investment real estate
Foreign debt
FX

Other

71.3%

59.5%

57.4%

30.8%

20.8%

13.9%

9.7% _ |
N Also interested in
o "
so% Investment
7.9% diversification
o in a wide range
0.9% of assets
5.8%
2.5%

% Source: Nikkei Business reader survey, July 2024 11
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85.0% home ownership

85.0%

Car purchase price

30.5% purchased a total of
5M Yen or more

30.5%

Magazine reader profile [ Personal Data ]

ROIELEIOENOGE  High ratio of home ownership /

Home ownership (detached house)- - 60.0%

Home ownership (condominium) - - - -- 25.0%
Rental (apartment, condominium) ------------ - 12.0%
Rental (detached house) ........................ 1.6%
Other .......................................... 1 4%

Approx. 30% /

of readers purchased cars at 5M Yen or more

/ *Only car owners responded.Total amount shown when multiple cars owned.

Under 3'\/' Yen ..................... 307%
3M Yen to under 5M Yen---- -+ 38.8%

5M Yen to under 7M Yen:---20.1%
M Yen to under 10M Yen:--7.8%
10M Yenor more------------ 2.6%

hild advancement BB L& 60%

of parents involved in school and career selection

/

/*Only respondents with children nearing school enrollment and employment

66.5% provide advice

66.5%

Degree of information gathering,
advice on school and career selection

Enthusiastic help, advice-17.7%

Some help, advice------- -~ 48.8%
Cannot say eitherway------------- 15.8%
Little help, advice- -~ -+~~~ 7.8%
Almost no help, advice,

|eft Up tO Chlld ..................... 99%

L)X AN GG Readers with diverse interests /

/

Domestic travel

Dining

Entertainment

(film, music, theater, TV, etc.)
Reading

Overseas travel

Health care

(health maintenance, improvement)
Investment management

Digital devices

(computers, smartphones, peripherals)
Cars, motorcycles

Cooking
Luxuries such as alcohol, cigarettes

70.8% Home, remodeling
56.9% Gym
54.9% Senior lifestyle
53.0% Golf
42.4% Nursing issues
38.15 (education Iesgohlllsdcea’lc:f)
36.1% , Inheri:cance
2332;5% Beauty, fashion
. (0]

21.3%
21.1%

Volunteering, social contribution

Adornment
(watches, accessories, etc.)

20.4%
19.4%
17.6%
16.7%
16.2%

15.0%
13.4%
13.0%
10.0%
8.6%

% Source: Nikkei Business reader survey, July 2024
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Nikkei Business Special Ad Features

The Ad Features of “Ask the Top” , “New Market Strategy” , and “Move Forward Together” at Nikkei Business help you achieve
effective promotions for improving your brand by digging deeply into your executive vision, corporate strategy, and growth trajectory.

Ask the Top

HEl =

HEE LB,

--------------

THE iE

Electronic Edition

Top of companies can offer their own messages at important
milestones such as new president appointment, executive
strategy renewal, management integration, and the

achievement of good business performance.
L’.‘

New Market Strategy

B GRE emea !

ERFRERLTRATIMERT
H=EXCR.TOERLSTIRO

------

Electronic Edition
Dispatch messages targeting new market development and

expansion, ex. new business launch, new product and
technology development, and new service launch and

renewal.
(9

The above designs are standard format.
*These are visual samples to understand this offering, and not actual advertisements.

Move Forward Together

BEFLIRAY—-EZIEALT
BEOERENELE -
WERGHRERICAET S e

Electronic Edition

Dispatch messages to your business partners, including
stronger partnerships with customers, promoting
understanding of your services, and successful case studies

geared toward expanding your sales channels.
5

13



https://special.nikkeibp.co.jp/atclh/ONB/22/topinterview/
https://special.nikkeibp.co.jp/atclh/ONB/22/market_strategy/
https://special.nikkeibp.co.jp/atclh/ONB/23/work_together/

Advertising
applications and

inquiries

Advertising applications and inquiries

HixBP

TEL : 03-6811-8071 MAIL : nb-ad@nikkeibp.co.jp

Nikkei BP AD Web https://www.nikkeibp.co.jp/ad/



