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B project Objective B oA a2 ) TECH

Corporate DX (Digital Transformation) has entered a new phase driven by Al evolution.

AX (AI Transformation), centered on technologies like generative Al and Al agents, is now a
critical theme for transforming corporate strategy, business processes, and value propositions.
Positioning data and Al as sources of competitive advantage, it goes beyond mere task
automation or partial optimization to advance decision-making, create new customer experiences,
and foster new business ventures.For companies to achieve this, having a reliable partner (a
running mate) is essential.

Therefore, Nikkei BP is launching the initiative “Winning in the AI-First Era: DX/AX Partners
2026" at the end of the Japanese fiscal year to connect companies seeking DX/AX partners. Our
readers are user companies seeking partners. We invite you to participate in this opportunity to
promote your company’s business strategy and products and strengthen your branding.

¢ AX = Al Transformation

EliltB: © 2025 Nikkei Business Publications, Inc. All rights reserved.




‘ Program Information B AA 82)TECH

Top Executive Interviews

“"Winning in the AI-First Era~

DX/AX Partners 2026

P f the Pl
fRtirpose of the Plan [Target Clients for Advertising]

-Increase company visibility/awareness to
Identify potential customers
-Promote products and solutions
-Strengthen recruitment of mid-career
technical personnel

-Developing talent
etc.

‘Vendors with Al transformation
-System integrators

-System integrators

-Consulting firms

-Software companies/manufacturers
-Cloud providers/telecom companies
-IT staffing firms, etc.

[Target Interviewees)

-CEO, CTO, CMO
-Business Unit Head
‘Product/Service Development Lead
-Partner Relations Manager

etc.

[Interviewer)
=>See next page
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‘ Project Overview

B AA 82)TECH

Vinterviewers for Coverage/Conversations

Through interviews conducted by Nikkei BP Intelligence Group
researchers (including former editors-in-chief),

We will maximize the appeal of your company

XWe assign researchers who fit your industry, sector, and solutions.
XWe can also discuss having the interviewer appear as a discussion
partner in the published article.

X Please consult us if you have specific interviewer requests.

Candidates for Discussion/Interviewer of Nikkei BP Intelligence Group

Director
Yasuhiro Kawai

Innovation ICT Lab
Senior Researcher
Takahiro Kikuchi

Senior Researcher
Nobuko Kobayashi

Innovation ICT Lab
Director
Naotaka Owada

Fellow
Tetsushi Hayashi

Fellow
Tomio Kikyohara

*The above interviewers are examples.

HizBP

VContent

-Articles published in magazine media (Nikkei Business /
Nikkei Computer)

-Publication in web media (Nikkei Business Online
Edition/Nikkei XTECH)

-Secondary use as content for owned media

Magazine
Features

Web
Media

Dialogue/Interview Boveradl

Owned
Media
Utilization

2025 Nikkei Business Publications, Inc. All rights reserved.



I‘ Sample Design Layout Bl AA se ) TECH

This is a sample layout for an interview advertorial featuring Nikkei BP Intelligence Group researchers (with prior experience
as an editor-in-chief) appearing on a web magazine page.
Please note that
1) These differs from the actual layout design for the "DX/AX Partners project.
2) The publication will follow the unified layout for the "DX/AX Partners” project.
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‘ Collaborative Article Development Concept WEI%E‘/*X a2 )Q{TECH

@®Dedicated Portal Site

BUBLSA DS KTRCH . Create a landing page on the "DX/AX Partners” dedicated portal site.

ap Display header images for participating companies’ tie-up advertorial and navigate to each
e | advertorial.

DigitalTransformation

'Hz‘i;%l‘ DX/AX Partners 2025 is available here

2025

e 5 ) SR TUSNSY L OX FDON3E78 4-243) CNODASSmaTERS *We also offer a plan that includes magazine tie-up advertorial.
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https://special.nikkeibp.co.jp/atclh/ONB/25/dx_companion0328/
https://special.nikkeibp.co.jp/atclh/ONB/25/dx_companion0328/
https://special.nikkeibp.co.jp/atclh/ONB/25/dx_companion0328/
https://special.nikkeibp.co.jp/atclh/ONB/25/dx_companion0328/
https://special.nikkeibp.co.jp/atclh/ONB/25/dx_companion0328/

‘ Packaged Contents B AA 82)TECH

@®Web Edition @Nikkei Business/Nikkei Computer
i | i 4-color 2-page advertorial

AE—RERMNERBIC
WERDODXEMET S

-
an

Nikkei Business
Online Editioni
‘ﬁ dy 1

P b

Content
Reuse

_@ Magazine Publication

We can summarize web tie-ups and publish them as
two-page color tie-up advertisements (approximately
1,500 to 2,000 characters).

Nikkei xTECH g

@ Web Edition Content
Double-branded web content for Nikkei
Business Online Edition and Nikkei XTECH are @ Secondary Content Usage

Traffic-driver.
We will link to this content from both the

Nikkei Busin_ess Online Edition and Nikkei ® Secondary Use of Content
XTECH websites. We provide data such as text, photos, and
illustrations that have been published. While content

. . . . modification is not permitted, you are free to use the
*Sample image is for illustrative purposes only. materials as is.

Actual project page design may differ.

eIP3IAl Yoe]
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‘ Nikkei Business Ad Exposure Rate Survey ElBEYoAA 82 TECH

When you place an advertisement in Nikkei Business, you receive the Nikkei Business Ad Exposure Rate Survey as a benefit. This survey
provides numerical data on metrics such as the “exposure rate” and “attention rate” for your published ad. Through this report, you can
clearly understand the impression your advertisement is making on readers. Please note that this report is in Japanese.

HEME — Lih—+EH
<EEOEE>
EED55, FOEEE 1 £ _FAEBE 4 WRIvILB
B ESTHLCHAR (%) 1+ TR (%) 1+ TRELSHENTB(%), RERE SoF Y G (B3MET)
EEEAE="HUL<HAT (%) 1+ TlDICR (%)) EEECEMN 5 QUTAFT1TZoF0y
REWRE= THL<HAL (%), (A, 270, 2. B - 2T
(RG] EHIRFEE (R fF ) 2 vV —8 SVEVS FR108
[ I F &] BEAE BESYEVS—8 6 E5
&3 ] 7 or— B BAREEA L. BEERELTLSS e R
(5% 1 B ) Ttk A~ 5B TEGE 3 mmMESxyT i
L] - == - o
(3 % f B) (EU<HAR) DB (B kSHEHT 2, BEIARN DE—DER 2HFH LEBEIRICHE A
BEI ICMbD R LSO BIRE / BIRE /- /0 M FHE SV 101 (BEhER)
[SEt5E Et > 7L ] 40~501
[AEHES] &5
— LEBBLA—brA—
[Sy+2I—EKE] 2#50527—EOH [ERI] 5 255 57 o 5l
Bk “':_-r___w gL gl

1 ABFEA F gy a1.o B4 2156 az8 266 120 481 114 2.1 100

1 CDEW Fo gy alo 44.3 127 ale = 120 3za =11 77 248

3 EmR B 787 45.8 14 364 =3} 203 253 405 15.2 13

4 FGHO—ML—irmz SO0 T2 456 216 241 286 e 4.2 241 7T 25

4 e Fo gy T22 355 B2 28 2T Za 203 203 ZEa 25

B W S 708 494 162 3.2 21.6 201 4.2 21.6 253 B3

B L=l ENELE 708 7e 28 24.1 430 221 162 an2 TE 25

B MNO=F Fo gy BET 8.3 Bl 3.2 204 304 203 342 TE 13

0 OETE S BEE 204 13 201 29.2 304 11.4 42 127 24

: 10 POR{ERE S BEE 29.2 B3 azp 204 304 1.4 28 188 TE
[BR] EELVHRICHE--EH AEENERIC — T & <o TLERLY
(BHER) Of FE—LiRA v b PP bE . ﬁgﬁ%mﬁf LTnaaT 3 #E B I
hiaaRE, T HHDBFL, BHEERTS,

EEB: © 2025 Nikkei Business Publications, Inc. All rights reserved.



Nikkei Business Advertising Reach Survey Output Image

B AA 82)TECH

Nikkei Business has a circulation of 150,000 copies. average number of readers per copy: 2.7
= Estimated readership: 410,000 people. Please note that this report is in Japanese.
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‘ Advertising Plan Chart B AA 82)TECH

Nikkei Business Nikkei xTECH Nikkei Business &

Package Package Nikkei xTECH

Package

Plan A Plan B Plan C Plan D Plan E Plan F
Plan

WEB + WEB + WEB +
Magazine WEB Only Magazine WEB Only Magazine WEB only

. JPY JPY JPY JPY JPY JPY
Fee (Eelefing e 2.5 million | 3.5 million | 2.5 million

Redirecting from Nikkei Business Online Edition to ° °
web advertorial

Redirect to Nikkei xTECH web advertorial o o

Nikkei Business Online Edition/Nikkei xTECH

J [ J
Special (W Brand Tie-upx)
Nikkei Business 4-color 2P Tie-up [ J J
Nikkei Computer 4-color 2-Page Tie-Up [ L
Production Cost / Provision of page data [ ] (J [ ] [ ]  J [
Nikkei Business Advertising Exposure Rate Survey [ L
Estimated Page Views 2000 PV 2000 PV 2000 PV 2000 PV 4000 PV 4000PV

*For E Plan and F Plan web tie-ups, the double-branded tie-up site (same URL) will be featured on both Nikkei Business Online Edition and Nikkei
XTECH. Traffic will be directed from both media outlets.

EﬁB: © 2025 Nikkei Business Publications, Inc. All rights reserved.



‘ Schedule B AA 82)TECH

Web Nikkei Computer Web Deadline for | Application

Nikkei Business s Deadline for | Application e
Publication Publication e Deadline

Issue Date Period Interviews Deadline Issue Date Period

March 23 issue March 21 - March 19, issue 3
D February 5 January 29 (On Sale 3/18) 3/19-4/15 February 5 January 29

(On Sale 3/19) April 17

2 ML seress renes renes

April 6, issue B April 2, issue B
©) (On Sale 4/3) 4/3-4/30 February 20  February 13 (On Sale 4/ 4/3-4/30

February 20 February 13

April 13, issue -
@  (On'saieano)  4/10-5/14%  February 27  February 20

April 20, issue _ April 16, issue )
® 4/17-5/21% March 6 February 27 (On Sale 4/15) 4/17-5/21 March 6 February 27

(On Sale 4/17)

BRegarding the Start Date of Publication
For Web-only: Publication will occur at one of the timings @ to ®. We will set it to your preferred timing

upon request.
Web + Magazine: The web publication will be scheduled according to the release date of the selected

magazine listed in D-® above.
*Due to the Golden Week holiday period, web publication will run for 5 weeks.

EﬁBP *Note: The tie-up page design will follow a standardized format and cannot be modified.© 2025 Nikkei Business Publications, Inc. Al rights reserved,



‘ Contact B AA 82)TECH

Global Business Unit
i-sales@nikkeibp.co.jp

Solution Business Planning Dept.
sbk@nikkeibp.co.jp

Nikkei Business Publications, Inc.

EliltB: 2025 Nikkei Business Publications, Inc . All rights reserved .
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